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LIV Arctic Essentials
Nordic supplements

New Nordic supplement brand, LIV Arctic 

Essentials, wanted to create a distinct 

tone of voice and multi-platform copy for 

their U.S. launch.

I was a brand and copy consultant at 

Merkle Copenhagen for 4 months working 

with internal stakeholders and the client. 

I built on the platform “Thrive the Nordic 

way” created by Dentsu Copenhagen.
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Challenge — Differentiate LIV’s diverse 

range in the crowded supplement space.

Insight — The Nordic advantage. The 

Nordics and Scandinavia have always led 

healthy, balanced lives with generational 

wisdom and a closeness to nature.

Solution — Highlight LIV Arctic Essentials 

Nordic roots combined with modern science 

in an optimistic, clear and empathetic voice. 

www.mcnally-unlimited.com

* Some pages from LIV’s brand tone of voice guide.
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Articles optimised for AEO 

To build brand trust, I researched and 

wrote some in-depth, scientific articles 

with an empathetic, clear voice. 

LIV Arctic Essentials products and 

ingredients were seamlessly highlighted.

Copy case #1 / LIV Arctic Essentials

http://www.mcnally-unlimited.com


Copywriter Clare ©2026 www.mcnally-unlimited.com

My copy tasks

•	 Brand TOV guide

•	 Website / UX copywriting

•	 Product descriptions

•	 Long-form journal articles

https://livarcticessentials.com/blogs/articlesCopy case #1 / LIV Arctic Essentials
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Here’s what I can
write for you.

Conceptual copy

•	 Develop and execute advertising  

campaigns (digital, social and  

physical media), B2C/B2B 

 

Brand copy

•	 Product naming

•	 Brand and campaign taglines

•	 Website / UX copywriting

•	 Brand platform copy

•	 E-mails / newsletters / press releases

•	 Brand ambassador / influencer guides

•	 White papers / annual reports

•	 Brochures / catalogues

•	 Presentation decks

•	 SEO optimisation

•	 AEO/LLM optimisation 

Foundational copy *

•	 Brand positioning statements

•	 Product value propositions

•	 Commercial narratives

•	 Persona language guides

•	 Brand tone of voice guides

•	 Editorial content strategy  

 

 

 

I’ll happily engineer LLM prompts 

for foundational language guides if 

they help facilitate better brand writing. 

Most copy is, however, still best made 

by lovely, feeling humans! 🤗

*
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Clare McNally — Brand Copywriter
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Clare McNally
+45 21 45 58 63
emailclarenow
@gmail.com
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I look forward to collaborating with you and making words the hero! 🙌

Clare McNally — Brand Copywriter
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