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A collection of copy cases

strategic,
editorial,
conceptual,
collaborative,
and very crafty

Read a little about me, and see some examples of my brand copy work.

If you’d like your client or brand to shine through words, please
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Talking about my favourite subject for
The Danish Advertising School (Den
Danske Reklameskole) “How to make

words the hero of everything!”

Copywriter Clare ©2026

| enjoy all forms of writing. From punchy
captions to award-winning ads, email
flows and foundational guides. I’ll dive
head first into any brief, from fintech

to food waste. Bring. It. On.

My superpower is connecting copy
through tone and structure for a distinct

and seamless audience experience.

Long-form copy makes me feel like
a real writer, so I’'m proud to be a
published author, and to feature in

Creative Review and Etapes magazine.

A collection of copy cases

I've been writing for decades, independently
and for stellar agencies like 180 Amsterdam,
TBWA Hunt Lascaris and Republica. I've
gained broad category knowledge from
amazing clients like BIC, BMW, Landrover,

adidas, Saxo Bank, Coop and Triobike.

My global experience in strategy, branding
and concepting gives me deep expertise
and a wide lens. When creating connected

platforms, no detail or opportunity escapes.

And, | love giving back. I've taught and
mentored around the world from Miami to

Vilnius and Copenhagen.

If you’d like your client or brand to shine through words, please get in touch -


http://www.mcnally-unlimited.com

McNally
Unlimited®

is much
more than words.
It’s a system that
helps people make
sense of their

I’'m always collecting copy quotes, like this gem from Candi Williams
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LIV Arctic Essentials
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LIV Arctic Essentials

K
s 1.0
W

oy 9

Thrive the
Nordic Way
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Copy case #1/

Differentiate LIV’s diverse

range in the crowded supplement space.

The Nordic advantage. The
Nordics and Scandinavia have always led
healthy, balanced lives with generational

wisdom and a closeness to nature.
Highlight LIV Arctic Essentials

Nordic roots combined with modern science

in an optimistic, clear and empathetic voice.

Copywriter Clare ©2026

Brand tone of voice

HY

‘Write the Nordic way

Welcome to a
better way to Liv

liv

* Some pages from LIV’s brand tone of voice guide.

LIV LANGUAGE

LIV LANGUAGE

Usa Nardic wards in copy / cantent

“Allemansratten”
The right to roam in Swedish (‘everyone’s right’)

Sweden celsbrates the ightes |, 1
roam froely in the country's nature.
Women arer't afraid to embrace
the tradition alons, svan in the
mast remots locations.

Wirite the Nordic way.

Some ‘exotic’ Nordic letters

‘6 4aaoxé

These unique marks are part of what makes the Mordics
special and interesting to the rest of the world.

www.mcnally-unlimited.com
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LIV Arctic Essentials

Articles optimised for AEO
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Shep The Science The Jaurnal About Us

Decemnber 20, 2025

The Invisible Mental Load You're
Carrying—And How to Lighten It
The mental load is the invisible “thinking

work” that keeps life running—and it still fall..,

Read more

GUT HEALTH MENOPALSE

Novennbe 025

Your Guide to Thriving Through
Perimenopause and Menopause
Menopause isn't an ending—it's a transition,
Learn what's really happening to your...

| Readmore |

HABITS HEALTH

December 19, 2025
Why the Nordic Way of Living
Creates Healthier, Longer Lives

The Nordic way of living is built on balance,
simplicity, and connaction—not hustle..

Read more

Nowember 26, 2025

These Daily Habits Quietly Decide
Whether You Reach Your Goals

Goals give your wellnegs: rney direction—
but habits make results inevitable. Leam th..

| Read more |

MNovember 27, 2025
Bone and Joint Health, Explained:
What Actually Matters

Your bones and joints do far more than
support movernent—they influence strengt...

Read more

The Ultimate Guide to a Healthy
Gut: Natural Ways to Support Your
Microbiome

Your gut affects far more than digestion—it
shapes yaur immunity, mood, energy, and...

Read more |

Tired All the Time? Here's How to
Boost Energy Without Caffeine

Feeling tired and unfocused? Learn how to
boost your physical and mental enargy...

[ Read more
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The Ultimate Guide to a Healthy Gut: Natural
Ways to Support Your Microbiome

Movembe: 25,2026 | By ida Barth Thomassen

Key taka aways

Your gut s your langest Immune organ
FO-BO% of your mimune cells ve in your gut When your micrabioems fals out of balance, the
effacts show up everyahace — from bioating and fatigue 1o maod changes and paor sleep.

Your gt and Brsin Are In congtant converiation
Stragm dosan't just alect your mind — it denclly dsrupts your gut. A calmer gut creaios &
calmer mind, and vice versa

Hot all probictics ane croated squal

Most probiotics pass through your gut without taking hold, 5o consistency masters — and sa
do8s Choosing the Night strain. Scencs-backed, chrically tested probiotics offer far more.
targeted and refinble support.

A fvealthy gut is bulk through daily habits, not quick fixes

Farmented foads, high-fitee ingredients, and the right suppiomants sl wark together ovwer
e to build & stronger, moce resiient microbiome. Smal, conesstent daly chcices sre what
ke the difference.

Featured products

Gut Essontiale

Your Gut Runs Your Health. Here's Why.

W hawe frilfona of micrmonganisms kving 1 our gut. Bactoria, vineses, fungl and mor

Togather, thay make up our gut mcroblome. And yours is totally unigue. This incredible
you from hanmfud bacteris, supparts digestion ard strengthans your

Around 70% to BO% of our immune cells live in our gut, 5o your gut
microblome directly affects your immune system [1).

Our Ut MiCTOSHON CaN. howevar, be thrown off balance by det, Mestyle, daily stress, travel,
medcaticns, Bress and hormonal changes. When Ehis happens, you miay axpesienco.
bloating, constipation, heartboum, of even mood charges.

Meake a healthy gut a daily habit
Supparting your gt - s, When you Slay consistant with healthy foed,
science-backed probiotics, natural supplemants and mindiul routines, youll .0on Natice
better digestion, improved meod and strenger immunity. So, become the boss of you gut
and feel ighter, less bloated, and yes _ finally, regular again.

10 essential gut facts

L About $4% of people workhwics have constipation [14].

2 Waman are twice = lkely to suffer from constipation s they have sightly lenger intestines
than mien {(pn et Tom [5]], as woll as harmonae Muctuations and changes to the pohic floor
from pregrancy.

3 Yol gt s your [Argast immun systen srpan. Around T0% 1o BO% of our imrmune salls v
in our gut.

4. “Trusting your gut” s a good idem. Our gut and bran talk to och othir via the gut-bran
nxi

gt weighs as rmuch as your brain {around Zegl, and is even called yous “second brain”

6 Gastrontestinal (G} probisms are a Comman Symptam during Peimencpasss and
MEnCpALES

7. Most prabiotios intevnct with your gut as they'ne passing through, Ehiry don't stay inone
place in your bo > regular use and consistency are key.

B Khwia for conatipation! A recont study [7] showed that eating 2 to 3 kiwis a day can help
with eonstipation.

9. Eating ferments foods, as they have done for centuries in the Nordics, is great for your gut
hoalth.

101 Gun Essentials has Deen clinically proven 1o improve your gut microbioma, fight
AamMAtion, reducs BIGaNING and rlies sation and haarbUim.

Disclairmer

This blog post is purely informational and does ot imply any evaksation by the Food and
Drug Administration. This blog post i nat intended 1o diagnose, treat, cure, of provent
chsnnses, nor should it substitute for advice from a healthcare professional

Check the product here:

Gut health is your foundation f
everything. Fix your foundation.

Feel lighter and more balanced
with a clinically studied, science-
backed formula.

Supports a resilient, diverse ”

microbiome. Gut
Essentials

Reduces bloating and optimizes

nutrient absorption.

Nordic-inspired formula

designed to strengthen you
from the inside out.
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Copy case #2 /

South Africa’s top retailer, Woolworths,
wanted an in-house training platform for

their Visual Merchandisers.

| was the Creative Director, Copywriter and
Graphic Designer. | collaborated with Visual
Merchandising studio, VM Central, and

Woolworth’s head office in Cape Town.

Copywriter Clare ©2026

Skills to go

Remove window slippers

www.mcnally-unlimited.com
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Copy case #2 /

O O O S

Quick & easy online

VM SKI |.|.S VM training you can

read, watch and use
right now. Let's go!

Create a name, design and . o
content strategy for a Visual Merchandising

training platform. Make content easy, fun

»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»

COLOUR
IS KING

and informative, while staying true to the

Woolies brand.

WOOLWORTHS VM

@
LET'S SHINE
SOME LIGHT ON
SPOTLIGHTS

Visual Merchandisers are

it
LET'S. GET
SUSPENSION
STRAIGHT
I

multi-taskers who enjoy variety and inspo.

......

L e
‘ WOOLWORTHS VM !

They want easy, quick communication.

A platform called VM skills to go,
inspired by fast and easy ‘to go’ coffee.

And, where better to be than inside every

VM SKILLS

Visual Merchandiser’s pocket on Instagram.

: 5 p H
................................. : : : i ; A 'iE i

w.mcnally-unlimited.com

Copywriter Clare ©2026
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AW22
FASHION
WEBINAR PUFFERS

VM skills to go
i VM SKILLS TO GO - i VM SKILLS TO GO . i VM SKILLS TO GO -
o _ SPEED BINGE USE
cnsﬂglwl‘f j I READ WATCH THE
Content strategy RS ITON. o BRUA GUIDES FILMS NEWS
CLICK HERE RIGHT NOW LET'S GO
THE BEST
SHOW IS ON
THE STREETS
12.42 o o= "
ww_vm_skills_to_go ) - B wauorsoco wm
@ )
_ - VM IS
VM TELLS PHOGTOES CAN Al-w AYS I N
ASTORY - Ji 5 | RS FASHION
Wt FASHIONISTAS
TOTALLY
VM FROM
AMTO PM
o Jnone,
READING ESS&?’RE
CAN MAKE
YOU A VM
ROCKSTAR
PDF VM

SKILLS
S

WOOLWORTHS VI
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Educational content

VM skills to go

PDF

i VM SKILLS TO GO v -

HOW GREAT
PHOTOS CAN
MAKE YOUR
WORK SHINE

i VM SKILLS TO GO [v -

HOW
READING
CAN MAKE
YOU A VM
ROCKSTAR

B MSUSTOGO

HOW GOOD
HOUSEKEEPING
CAN MAKE
YOUR VM LIFE
EASIER

B VMSGUSTOGO sy | I

Okay.
But, don't you need
a fancy phone to
take great photos?

 VMSIUSTOGO  pule, 1]

Seriously?
Yip. Reading those
detailed docs from
Head Office is good
for your career.
Here's why...

1 8

B MSUSTOG0  w (8

What exactly is
housekeeping? It's the
good routine of keeping
your store's VM elements
in order, presentable,
clean and updated.

VMSAUSTOGO iy

No.
It's not the phone
that counts,
it's what you do
with it that matters.

VM SKILLS TO GO [ -

If you read and
follow your guides
closely, your work

has a bigger
chance of looking
great, first time.

2.

There are many
benefits to good
VM housekeeping,
for you, HQ and
our customers,

WM SKILLS TO GO [~ .

B YMSUSTOGO  mimy

For example, turn it
sideways (landscape)
for great photos of
windows, department
sections or wide
views of a store,

§ vMSSTOGO iy

You'll save
time & energy as
you won't have fo
redo or fix anything.
Sounds good right?

§  MSUSTOGO  wm

Like ... less accidents
at work, less shrinkage
(that's waste and theft),

and very impressed
customers, which is
what we want, right?

3.

W vmMsKis
Hold it
(portrait)
close-up
styling de

specific

4,

§  vmsKus

all our cu
will be blo
by your b
work in ev

Good hous
also keeps

super high

4,
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Copy case #2 /

VM SKILLS TO GO

LET'S GET
SUSPENSION
STRAIGHT

Use landscape format

VM SKILLS TO GO

LET'S
FINESSE THOSE
PHOTOS

0

VM SKILLS TO GO

LET'S SHOW
VINYL

A series of step-by-step films explain SOME LOVE
4

VM tasks, from posing mannequins to

painting perfectly. The skilled presenters v s01£ 10,60
LET'S GET
SUSPENSION
STRAIGHT

VM SKILLS TO GO

LET'S
PAINT
PERFECTLY

i

inject their own VM humour.

HANGING

WITH
VM SKILS TO GO STEEL CABLE
LET'S - o =
STRIKE
A POSE T
VM SKILLS
TO GO
| [
Q O n
b
@ HT O
n®

Copywriter Clare ©2026

www.mcnally-unlimited.com
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Copy case #3 /

Investment bank

SAXO

Saxo Bank needed foundational language »
guides for five new brand personas. They %\\,
also had ongoing copy tasks for commercial
narratives, value propositions and more. : & ) SaxoWealthCare

9 ) - e Commercial Narrative

- Phase 1 - Existing client:
| worked in-house as a brand copywriter ’ g S
and consultant, collaborating with all g™

a Value proposition
internal stakeholders, including strategists. - aa e .*' . s
\:::;/ I _/ Commercial messaging hierarchy
‘ ~ Fact sheet for reference

-’

}\ & % ?
ja

—

SAXO

»

. 4

SAXO

Copywriter Clare ©2026 www.mcnally-unlimited.com
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Challenge —

Solution —

Saxo Investment Bank

PDF

“Clare quickly engrained herself in
our business and developed a comprehensive
understanding of our needs and goals.
Her final deliverables will serve as a new
cornerstone in our communications strategy,
and | hope | have the pleasure of working
with her again on future projects.”

SAXO

BE INVESTED
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Harklinikken

Aremarkable life

Jennifer Gray ks an American acior best known lor her robes in tha
Iconic B0's #lm Dirty Dancing and teen comedy, Ferris Bualler's Day
Ol She has been nominated for & Golden Globe Award, won Dancing
with the s1ars’ and has been featured in a vanaty of TV shows over the

022, shoe publishod hor captivating, MNow York Tamos
bestsaling memair, ‘Out of the Comar, ' which she describes &s ‘the

255 o owning my entie ke story.” Jennder has indeed led a

remarkabia and nleneting Be.

Challenge —

The King of Col

A 2 Denis Da Souxa is a Brazdian celebity colorst with his cwn West Halywood —
|n5|ght — j salon, Mare Salon, which he opened with Mara Roszak and Alax Polilo, He's
boon called a “hair vigkonary™ and “the King of Color”, and his innowative work -
has been seen on the Aad Carpet and featured in countiess beauty magazines, T;:":::_‘m':;:’" "';:':i::::‘m"
such a3 Vogue, Harper's Bazaar, Glamous and Alure. He was also recently waa goring shchity Sinmar o0 0, he visned e Haridiallioon clic
listed as one af tha top five colorsts in the ULS. by Viogue magazine, LA i bagien hay ot Eeatmant

Denis is 1ot alraid 1o be creative with his clients hair and believes in beautilul
natural ook that require minimal manlenance — he wants 1o “create looks that
& natural and feel greaf”. He has colored the famous locks of stars ke Oiivia
Wide, Mila Kunis, Zoé Saldana, Rashida Jones and Nicole Richie, He is also
. wery aware of maintaining or improving the health of his cient's haic and is quick
Solution — to share advice and techaiques. “It's all about enhaning what you aready has
ot changing samething koo drasticaily”.

Dhents Do Souza

Find your true

Anéma Agyeman —

Arnas busty M6 a8 & corend cribiol et modelled 1 59 urSeathy
SETINCKING 10 IOMIN Mo halr-an 408 Anima Agyeman was bom in Vinginia &s the daughter of proud Ghanatan
by e b i e .

e i o iy i rcciolieg o e o iy : ’ . immigrant pasents. She started studying madicine, but quickly realized i
was not for her. 1 was wormed about disappointing my parents, but luckily
| arganically and qute quickly found a new path with modeling and
CONAENT creation for beauty brands, | have always loved clean products
and have bean a strong propanent of natural hair in the madaling word. |
B3 100 faw ‘gifls lika me’ growing up and | wanted to changa that. In my
waik, | want to show young women who resambia me that fay have
rapresanialion and that thay can have configence just as hay ara.”

PDF
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Harklinikken

Product naming / descriptions

PDF

The Toiletry Bag

Keep all your Harklinikken products organized with the stylish Harklinikken Toiletry

Bag in warm gray with gold details. Made from 100% pure cotton with a convenient

zipped inner pocket, it's the perfect companion lar your travels or at home, and the
Harklinikken Travel Essentials set fits parfectly i

The Hair Brush

The new Harklinikken Hair Brush lets you effectively brush your hair and improve its
condition at the same time. The brushes’ nylon and natural, wild boar hair bristles
stimulate your scalp, protect each strand, lessen frizz and breakage and give you

softer, smoother hair.

The Hair Towel

Pamper yourself daily with the new, super soft and absorbent Harklinikken Hair Towel.
This beautitul towel is made from 100% cotton, with a specially-designed elastic band
sewn in. Simply wrap the towel around your head with the band at the base of your
neck, twist the towel around your hair and place the ends inside the band.

‘ SHOP
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Harklinikken

New Year's

3

Social Media

In the USAits

National Hair Day today!

nand women

Fmpuw

Since the start, we've beenon o

onfedent while 3 |

tobe

mssion o help everyone arournd

enhiancing thelr Halr and sealp

Bsealth istiarily - ; HARKLINIKKEN

[ETT

the world look and feel their best.

I e harkiirikien @ «

S Cviginal madie
L v e TR i
‘harklindcken @ Wa have an inspiting
M hair sy from internaticnal
'moded, fashion designer and beauty
influencaer, Michells Salas.

fwad Michotks
#Hory vid cur

PDF
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Harklinikken

“Clare worked with us through a period of huge growth,

and her vast knowledge of copywriting and strategy
have been invaluable. Her experience means she can
successfully write for any part of our brand platform,
from storytelling for our Ambassadors to promotional
SoMe posts or product names. She’s a great support
and inspiration to our marketing team”.

nHARKLINIKKEN

PDF


http://www.mcnally-unlimited.com

Harklinikken
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Carl Hansen & Sen

Carl Hansen
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Challenge —

Insight —

Solution —

Carl Hansen & Sen

PDF

ARCHITECTS AT QUINCOCES-DRAG( & PARTHERS
AND CURATORS AT 51 GALLERY

Fanny Bauer Grung
and David Lopez Quincoces

Fanny Bauer Grang and Dayid Lopez Ounesces are a couple
imwork and in lite. Fanny is Narwegian. but has lived inltaly
har whals #r Scandinavian roots mean sha has al

bean closs to design. David has liwsd in Mitan for 15 pear

bt criginalty camas fram Spain - he 15 the son of an artis)
and an wnginesr. So, just ke (e space Dy curale and work.
in, this couple are an ecloctic blend.

The idea behind the Gallary is & space in flux, where new
and alder piscos combing and varying styles and inlluancas:
mis. The coupl cliar, however, that their design chices.
ara ot pursly whimeical. History and Fesasreh ore what
give [hem real freedom (o play and sxploce. Fae Fanng, if is
impariant that overyihing ullimataly has coheranc

things com e togather and maxe sense as @ whol hass
days things change 5o quickly and ther 58 many trends.
W il 1, hewaver, that you should recognize cne viskon
i all the work”.

The couple's archites tural cilice losks down onio the Gallery
courtyard whers an open archway frames two Kaore Kiint
Salari Chairs, places neatly next 1o ore another. The cnairs
aresurronided by lush palims, unknown pleces and diverse
Mams. The cauplo Lika it this way as thay foel this encourages
by pieces 1o “talk 10 ane anatber ™, Fanny also frels thal (e
Iradition and hearitage of the Carl Hansen & Son furnifure
lends strangth to the piher pieces.

PIant loaturc prominantly in tha spacs a5 458 1Na natural
light beaming in fram the rool skylight. But the plentiful
fediage i% not anly docarative. Fanny and Cawd use plaste to
diviths rossme and crumle spazes. Ty befiee that plants offer
elanlicity and bring fe t2 o space. They remove the noad for
walls and are a differant way of dalineating, of seaing things
from a frash perspective. It 5 perspective that makes
Sia Gallery &0 appealing - an inspiring and evoiving space
wor th revisiling.
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Carl Hansen & Sen

Fanny Bauer Grung
— and David Lopez Guincaces

Six Sallery

Catalogue

PDF
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Carl Hansen & Sen

PDF

Imagining in Chairs

She mumcwl and likes lnumhwhuhalmﬁr!hlﬂ
lmtuddf rchdl.ﬁim,mm Ifirw PosaS :h-ulnun. uuﬂn- says

clhn-lhlrlm tian when
Fnrh-mdulrmbnmmmhm!uh sy hultommmdaty
ah

CLARISSE DEMORY
Creative Director
PARIS

Chairs are my ‘fous

“and find & use for = to me, @ chair can also be a table or

bookstand or a display area or clotheshorse
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Carl Hansen & Sen

Imaginiag in Chairs 4 Sharing at Tables
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Copy case #5 /

ABOO1 Rocking Nest Chair
Meditative movement, considered
design and practical construction
make the Rocking Nest Chaira
sanctuary of peace and harmony.

KK96620 Faaborg Chair
Contemplate a significant piece
of artwork, in an artwork. This
iconic design is one of life’s rare ' - ey
pleasures, designed for everyone

A selection of 160 unique product who appreciates beauty.

descriptors written within the precise

Carl Hansen & Son tone of voice and
SH900 Extend Table

- N A bold table that blends new
' and known materials to create

adapted for online with SEO optimisation.

S a novel take on functionalism.
A true feast for the eyes.

MK Bookcase System

The simple square is elevated
MK99200 Folding Chair

. to an art form in this visionary
There when needed, swiftly

bookcase system. Find peace

U ST R AL G ) and calm knowing that there

supported by the elegant
simplicity of this highly-

functional folding chair.
Copywriter Clare ©2026 www.mcnally-unlimited.com

is a place for everything.
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Carl Hansen & Sen
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Copy case #6 /

Danish cargo bike brand, Triobike, wanted

to rebrand in a playful and distinctive way.
| was a brand consultant and copywriter

collaborating with art directors, interns

and Triobike management.

Copywriter Clare ©2026

Cargo bikes

r

—

1

—4-]

f P
pmE

i

www.mcnally-unlimited.com
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Triobike

Challenge —

Insight —

Solution —

PDF

LIVE THE

TRIO WAY
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Triobike
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OVERVIEW

¥

hello rush hour
let’s cruise

TRIGRIE

hello beautiful
let’s play

LINME T HE
TRIO WAY

ehike is & way of

¥ with eptimis
This s what we call the trie way,

TSI

hello shortcut
let’s go
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Triobike

Content strategy

PDF

hello art foir
et Inspired

g !

L
The greatest threat d 49% of Danish
1o our planet is the i : children between
belief that someone '\ s 2 0 ] 11-15 years old

*will save it” e ride cycle to school

%

Interesting bike facts

carefree

hello summer
lets play

“The greatest threat
1o our planet is the
i that someone

vy B

hello summer
lets play

[ 2
in Copenhagen
26% of families with
two children own
a cargo bike
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Website

Triobike

PDF

WRITING STYLE

¥

TRIOBIKE

the way we
innovate

Innovation projects fuel our passion
and drive us forward. We're never
happy with what is, we're always
looking for new frontiers in urban
maobility. Fer us, thinking big is
essential. Experimentation iz key.
And working tirelessly to craft the
tiniest of details is & given. As a
testament to this, we've created the
Triolob. A unigque space where we play,
ask questions and dream big.

TRICBIKE

let’s be safe

We are the first cargo bike
company to be safety tested by
the Danish Consumer Agency
and the first cargo bike in the
waorld to introduce S-point seat
belts to keap vour kids safe
and seated. An intensive guality
control check is standard on all our
bikes to make sure that you and
your pracious cargo always arrive
safely at your destination.

¥

TRIOBIKE

At Triobike, we love our cargo bikes.
For us, a frome is not just a frame,
a seat is not just a seat ... they're

invitations to challenge the status guo.
Every day, we put our hearts,
minds and souls Into the tiniest of
details to create the best cargo bikes
in the world. And we'll keep doing this
to make your ride lighter, safer,
mare fun and always stylish!

¥

TRIOBIKE

the way we
collaborate

We are always open te interesting
collaborations with like-minded
pecple who share our passion for
city biking and new ideas in urban
mobility. This is how we grow and
stay inspired. Previous collabarations
have beean with Royal Copenhagen,
Cycling Without Age, Ritzau, Calvin
Klein and Bauhaus amongst others.
We look forward to many mere.
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Copy case #6 /

My copy tasks

e Brand tone of voice

e Brochure copy

»  Website copy

» Content strategy

» SoMe copy

e OOH media

* In-store copy

» Editing / Proof-reading

¢ Presentation decks

Copywriter Clare ©2026
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Premium supplements
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Danish supplement brand, Purori, needed '
a brand platform to launch their new name,

premium position, and clean products.

| was the Creative Director and Copywriter
collaborating with Puori and my creative team

at Republica Konstellation, Copenhagen.

www.mcnally-unlimited.com

Copywriter Clare ©2026



http://www.mcnally-unlimited.com

Copy case #7 /

;.““"H PREMIUM SUPPLEMENTS MADE
FROM THE PUREST NATURAL INGRED.
Share the performance and
purity of Puori with a diverse audience, from

cross-fitters to everyday fitness folk and yogis.

The “Striver Mentality” mindset
exists across audiences, from elite athletes
to you and me. All improving in different
areas, from fitness to mindfulness, diet to

supplementation.

We captured this desire for
progress with the core positioning line
Make good great. The line was adapted for

every audience, product benefit and media.

stronger

HATURAL PROTEIN CONTENT

i P whary protein powder his 20g of plasi-based ~
#vory serving and comed in theee deficious nutural

dork chocalate, fresh vanilla and

black currant.

Copywriter Clare ©2026
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Puori

Make good great.

Performance

Product

Mindset

PDF

make
recovery
quicker

AL CARBOHYDRATES
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Puori

quicker '
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DISGOVER PLAGES THAT AREN'T
EVEN PLACES YET.

Lape yeve

" THE BEST 4x4xFAR

Landrover ideas.

PDF

Clare McNally —

Discover

work
more [ X X )
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Develop and execute advertising
campaigns (digital, social and
physical media), B2C/B2B

Product naming

Brand and campaign taglines
Website / UX copywriting

Brand platform copy

E-mails / newsletters / press releases
Brand ambassador / influencer guides
White papers / annual reports
Brochures / catalogues

Presentation decks

SEO optimisation

AEO/LLM optimisation

A collection of copy cases

write for you.

Brand positioning statements
Product value propositions
Commercial narratives
Persona language guides
Brand tone of voice guides

Editorial content strategy

I’ll happily engineer LLM prompts

for foundational language guides if
they help facilitate better brand writing.
Most copy is, however, still best made

by lovely, feeling humans! -
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CvV

2018 - present / Founder of creative consultancy,

2015 - present / Guest Lecturer at the Danish
School of Media & Journalism, Den Danske
Reklameskole, KEA (Copenhagen); The Atomic
Garden School of Creativity (Vilnius)

2015-2017 / Creative Director, Konstellation

& Republica, Copenhagen

2013-2015 / Full-time Associate Professor,

Danish School of Media & Journalism, Creative
Communication. Created and headed up the
‘Good Brand Creation’ Course

2002-2012 / BDes in Graphic Design (GRA),
Freelance writer & designer, Concept teacher
MAS Amsterdam. Guest Speaker MAS, Miami
2000-2001 / Senior Copywriter, 180 Amsterdam
1994-2000 / Copywriter, TBWA Hunt Lascaris,
Johannesburg

1993 - 1994 / Copywriter, Bates Cape Town

1990 - 1993 / BA in Journalism & English Literature
(Rhodes University), post-grad Copy Course (AAA)

A collection of copy cases

The Cannes Lions Festival of Creativity, D&AD,
The One Show, Art Directors Club and The Loeries
(South Africa). I've sat on international juries for

Cannes Lions, ADC, Gerety Awards and more.

* The Ministry for Creative Advertising Women.

Co-founder - A platform for Danish female
creatives to end gender inequality in the ad industry.

* Mission Portfolio.

Co-creator — An inspirational creative portfolio

resource for young creatives.
| also give keynote talks and offer workshops
on advertising creativity, branding, copywriting

systems and copywriting craft.

Please if you’d like to know more.
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A collection of copy cases

McNally
Unlimited®

+45 2145 58 63
emailclarenow

@gmail.com

| look forward to collaborating with you and making words the hero!
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