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A collection of copy cases

strategic,
editorial,
conceptual,
collaborative,
and very crafty

Read a little about me, and see some examples of my brand copy work.

If you’d like your client or brand to shine through words, please
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Talking about my favourite subject for
Den Danske Reklameskole (The Danish
Advertising School) “How to make words

the hero of everything!”

Copywriter Clare ©2025

| enjoy all forms of writing. From punchy
captions to award-winning ads, email
flows and foundational guides. I’ll dive
head first into any brief, from fintech

to food waste. Bring. It. On.

My superpower is connecting copy
through tone and structure for a distinct

and seamless audience experience.

Long-form copy makes me feel like
a real writer, so I’'m proud to be a
published author, and to feature in

Creative Review and Etapes magazine.

A collection of copy cases

I've been writing for decades, independently
and for stellar agencies like 180 Amsterdam,
TBWA Hunt Lascaris and Republica. I've
gained broad category knowledge from
amazing clients like BIC, BMW, Landrover,

adidas, Saxo Bank, Coop and Triobike.

My global experience in strategy, branding
and concepting gives me deep expertise
and a wide lens. When creating connected

platforms, no detail or opportunity escapes.

And, | love giving back. I've taught and
mentored around the world from Miami to

Vilnius and Copenhagen.

If you’d like your client or brand to shine through words, please get in touch -
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is much
more than words.
It’s a system that
helps people make
sense of their

I’'m always collecting copy quotes, like this gem from Candi Williams
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A collection of copy cases

of copy cases

remium supplements Skills to go Investment bank

)

Hair & scalp care & Soen
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Copy case #1/

Danish supplement brand, Purori, needed
a brand platform to launch their new name,

premium position, and clean products.
| was the Creative Director and Copywriter

collaborating with Puori and my creative team

at Republica Konstellation, Copenhagen.

Copywriter Clare ©2025

Premium supplements

- www.mcnally-unlimited.com
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Copy case #1/

Share the performance and

purity of Puori with a diverse audience, from

cross-fitters to everyday fitness folk and yogis.

The “Striver Mentality” mindset
exists across audiences, from elite athletes
to you and me. All improving in different
areas, from fitness to mindfulness, diet to

supplementation.

We captured this desire for
progress with the core positioning line

Make good great. The line was adapted for

every audience, product benefit and media.

Copywriter Clare ©2025

make
strong

stronger.

HIGH NATURAL PROTEIN CONTENT -~
i W1 whery protein powder his 204 of plani-based
wvery serving and comes in three delicious natural
dark chocolate, fresh vanilla and
black currant.

www.mcnally-unlimited.com
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Puori

Make good great.

Performance

Product

Mindset

PDF

recovery
quicker

QUICKLY-ABSORBED, MATU CARBOHYDRATES
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puori | puori
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Copy case #2 /

South Africa’s top retailer, Woolworths,
wanted an in-house training platform for

their Visual Merchandisers.

| was the Creative Director, Copywriter and
Graphic Designer. | collaborated with Visual
Merchandising studio, VM Central, and

Woolworth’s head office in Cape Town.

Copywriter Clare ©2025

Skills to go

Remove window slippers

www.mcnally-unlimited.com
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Copy case #2 /

o WOOLWOREMS M

Quick & easy online

VASKILLS TR e

TO GO read, watch and use

right now. Let's go!

Create a name, design and
content strategy for a Visual Merchandising
training platform. Make content easy, fun

»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»»

and informative, while staying true to the

COLOUR
IS KING

Woolies brand.

WOOLWORTHS VM

[
LET'S SHINE
SOME LIGHT ON

SPOTLIGHTS

Visual Merchandisers are

LET'S GET
SUSPENSION
STRAIGHT
I

-

multi-taskers who enjoy variety and inspo.

They want easy, quick communication.

A platform called VM skills to go, ‘
inspired by fast and easy ‘to go’ coffee. e

And, where better to be than inside every

Visual Merchandiser’s pocket on Instagram. *
................................. alr 70 -

F
m VM SKILLS VM S oma WOOLWORTHS VM

DETAIL
IS QUEEN
mﬁnﬁvn

VM SKILLS

Copywriter Clare ©2025
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CLICK HERE RIGHT NOW LET'S GO
THE BEST
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WM FASHIONISTAS
bk
TOTALLY
VM FROM
AMTO PM
- CAN MARE
READING ;ggr?s;:;
CAN MAKE
YOU A VM
ROCKSTAR
PDF VM
S S
TgltlsLo ............*

WOSLWORTHS VI


http://www.mcnally-unlimited.com
http://www.mcnally-unlimited.com

Educational content

VM skills to go

PDF

i VM SKILLS TO GO v -

HOW GREAT
PHOTOS CAN
MAKE YOUR
WORK SHINE

i VM SKILLS TO GO (o -

HOW
READING
CAN MAKE
YOU AVM
ROCKSTAR

B MSUSTOCO

HOW GOOD
HOUSEKEEPING
CAN MAKE
YOUR VM LIFE
EASIER

Okay.
But, don't you need
a fancy phone to
take great photos?

f VMSIUSTOGO g

Seriously?
Yip. Reading those
detailed docs from
Head Office is good
for your career.
Here's why...

B /MSUSTOCO  pel

What exactly is
housekeeping? It's the
good routine of keeping
your store's VM elements
in order, presentable,
clean and updated.

No.
It's not the phone
that counts,
it's what you do
with it that matters.

VM SKILLS TO GO [~ -

If you read and
follow your guides
closely, your work

has a bigger
chance of looking
great, first time.

2.

YMSUSTOCO  ialle

There are many
benefits to good
VM housekeeping,
for you, HQ and
our customers.

For example, turn it
sideways (landscape)
for great photos of
windows, department
sections or wide
views of a store,

§ VMSILSTOGO gy

You'll save
time & energy as
you won't have to

redo or fix anything.
Sounds good right?

B VMSUSTOGO el

Like ... less accidents
at work, less shrinkage
(that's waste and theft),

and very impressed
customers, which is
what we want, right?

3.

. yMsus

Hold it
(portrait)
close-up
styling de

specific

4.

§  vmsKus

all our cu
will be blo
by your b
work in ev

Good hous
also keeps
as stores sta

and perfec

super high

4,
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VM SKILLS TO GO

LET'S GET
SUSPENSION
STRAIGHT
|

Use landscape format

VM SKILLS TO GO

LET'S
FINESSE THOSE
PHOTOS

0

VM SKILLS TO GO

LET'S SHOW
VINYL

A series of step-by-step films explain SOME LOVE
—

VM tasks, from posing mannequins to

painting perfectly. The skilled presenters V0115 10,60
LET'S GET
SUSPENSION
STRAIGHT

VM SKILLS TO GO

LET'S
PAINT
PERFECTLY

i

inject their own VM humour.

HANGING

WITH
VM SKILLS TO GO STEEL CABLE
LET'S - o 8
STRIKE
A POSE 4 ‘,'E _ e
A e ’ . ; VM SKILLS
) oo TO GO
L v | * S
Q O . n
Y
) HT C
PO

Copywriter Clare ©2025
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VM skills to go

COLOUR
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Copy case #3 /

Investment bank

SAXO
Saxo Bank needed foundational language ®
guides for five new brand personas. They %\\,
also had ongoing copy tasks for commercial
narratives, value propositions and more. 2 & : SaxoWealthCare
9\* - Commercial Narrative
- Phase 1 - Existing client
| worked in-house as a brand copywriter ’ U TR
. . Copy tone [ keywords
and consultant, collaborating with all oo +
a ‘alue proposition
internal stakeholders, including strategists. e .*' — P
SAXO % f \
\‘::_’/ - Commercial messaging hierarchy
‘ ~ Fact sheet for reference

-’

’ K-
SAXO
X

SAXO

SAXO

= -:i._ ‘

Copywriter Clare ©2025 www.mcnally-unlimited.com
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Challenge —

Solution —

Saxo Investment Bank

PDF

“Clare quickly engrained herself in
our business and developed a comprehensive
understanding of our needs and goals.
Her final deliverables will serve as a new
cornerstone in our communications strategy,
and | hope | have the pleasure of working
with her again on future projects.”

SAXO

BE INVESTED
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Harklinikken
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Harklinikken

Aremarkablelife story

Jennifer Grey is an American acior best known lor her roles in the
iconic 85 Slm Ditty Dancing and teen comedy, Ferris Bueller's Day
©fl. Sher has been nominated for & Golden Globe Award, won Dancing
with the s1a7s’ and has been leatured in & vanaty of TV shows over the
yaars, In oary 2022, she publishod hor captivating, New York Timos
bestsaling mesmair, ‘Out of the Comar, " which she describes as ‘the
process of cwning my entine Me story” Jennifer has indeed led a
ermarkabie and interesting

o fear et mctng carser, Jennser had increcitée hair. She thought
sk Atwings b ek, Ll b lirtng ok chang A fem

Challenge —

The King of Color

. | Denis De Souzra is & Brazifian celebity colorist with his cwn Wesl Hollywood
|n5|ght — e d salon, Mare Salon, which he opened with Mara Roszak and Alex Polila. He's

been called a “hair visienary™ and “the King of Color®, and his innovative work.

has bean seen on tha Red Campet and featured in countiess beauty magazines,

such a8 Vogue, Harper's Bazaar, Glameus and Alure. He was alse recently praten

listod a5 one of the top five colarists in the LS. by Vogus magazine, LA i Dt i CuBineg B

Denis is not afraid 1o be creative with his client’s hair and believes in beautitul,

ruturad kpoks that requine minimal mairienance — he wants o “create looks that

Wide, Mila Kunis, Zoé Saldana, Rashida Jones and Nicols Richia. He is also
are of maintaining or improving the health of his cient's hair and i quick

N
Solution — ta share advice and techniques. *It's all about enhancing what you alreacy have,
ot changing something too drastically”™.

Find your true pa

Anima Agyeman was bom in Virginia as the daughter of proud Ghanaian
v s henkiny b i ol Kx v yoars: sroedy” = 4 Emmigrant pasents. She started studying medicine, but quickly realized it
: " was not lor her. 1 was womed about disappointing my parents, but luckily
& 3 f L é 2 | organically and quite quickly found a new path with modeling and
- \ condent creation for beauty brands. | have always loved clean products
\ and have baan a strong propanent of natural hais in the modaling world. |
Saw 100 faw ‘girls Iika me’ growing up and | wantad to changa that. In my
woik, | want to show young women who resemble me thal ey have
rapresanialion and that they can have confidence just as hay are”

PDF


http://www.mcnally-unlimited.com

Harklinikken
¢ Hair Brush

Harklinikken Hair Brush lets you effectively brush your hair and improve its
condition at the same time. The brushes’ nylon and natural, wild boar hair bristles
stimulate your scalp, protect each strand, lessen frizz and breakage and give you

softer, smoother hair.

Product naming / descriptions

ish Harklinikken Toiletry

5. Made from 1 pure cotton with a convenient

zipped inner pocket, it's the perfect companion far your travels or at home, and the
Harklinikken Travel Essentia &

The Hair Towel

Pamper yourself daily with the new, super soft and absorbent Harklinikken Hair Towel.
This beautitul towel is made from 100% cotton, with a specially-designed elastic band
sewn in. Simply wrap the towel around your head with the band at the base of your
neck, twist the lowel around your hair and place the ends inside the band.

‘ SHOP |

PDF
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Harklinikken

New Year's
Challenge ¥3

Mz 3 choan brmak!

Social Media

Inthe USAit's
National Hair Day today!

Empowering men and women
tok
enhancing their

Since the start, we

e confident while

miission to help ever

i alr and scalp
the world kook and fecl their best.
helth istasrally.

harkliniken & « F
Dwiginal

harklinikken & Wy have an inspiring
naw hiir slory from internaticnsl
madel, fashion designer and beauty
influgncar, Michalle Salas.

Bting a mods! can hare many

maw, babry hairs and now her hal s
and more denss.

by s B v -
e ma TN Charged iy W S
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Harklinikken

“Clare worked with us through a period of huge growth,

and her vast knowledge of copywriting and strategy
have been invaluable. Her experience means she can
successfully write for any part of our brand platform,
from storytelling for our Ambassadors to promotional
SoMe posts or product names. She’s a great support
and inspiration to our marketing team”.

nHARKLINIKKEN

PDF
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Carl Hansen & Sen

Carl Hansen

PDF
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Challenge —

Insight —

Solution —

Carl Hansen & Sen

PDF

ARCHITECTS AT CUNNCOCES-DRAGD & PARTMERS
AND CURATORS AT SIX OALLERY

Fanny Bauer Grung
and David Lopez Quincoces

Fanny Bauer Grung and David Lopez Quincocos are 3 cauple

inwork and in life. Fanay is Norwegian, but has lived in Italy

her whole #r Scandinavian roots mean sha ha

b close to design. David has lhesd i Milas lor 95 years,

bt criginally comas from Spaimn - he is the son of an artist

and an enginesr. So, just like thie space they curate and work
thiz couple are an eclectic bend.

The idea behind the Gallery is a space in flux, where new
and aldar pieces combing and varying styles and influances.
mix. The couple are clear, hawever, that their design choices.
are net pursly whimaical. History and redosrch are what
give Lem real lreedom to play and exploce. For Fanmy
imperiant that everyihing ultimately has coherence, that
things cem e logether and make sense as a whole = “Thase
days things change sa quickly and there are so many trends.
Wi still fowl, hewsvar, that you should recognize end viskon
im all the wark".

The couple’s architec lural office looks down on

courtyard where an open archway frames two Kaare Hlint
Satari Chairs, placed neatly next to one anather, Tha chairs
are surrounded by lush palms, unknown pieces and diverse
tams. Tha cauplo Lika it this way as thay ool this encourages
the pieces Lo “talk 1o one anatber ™. Fanny also feels that the
tradition and herifage of the Carl Hansen & Son furn

tends strength to the oiher pieces.

Plants feature praminently in the space as does the natural
light beaming in from the reof skylight. Bul the plentiful
feliage is not only decorative. Fanng snd David use plants to
divithe roams and creale spaces. They belisve thal plans aller
elasticity and bring Lile to a space. They remove the need ler
walls and are a difierent way of delineating, af sesing things
from a fresh perspective. It is this perspective that makes
Six Gallery so appaaling - an inspiring and evolving space
wear th revisiting.
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Carl Hansen & Sen

Fanny Bauer Grung
s and David Lopez Ouincoces

Six Gallery

Catalogue

PDF
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Carl Hansen & Sen
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Imagining in Chairs

Clarisse Demory likes te follow her intuition, She feels she has
unconsciously memerized billions of interiors and piclures and
shapes and calers, and somehow resurrests these when working,
She respects the past and likes to recycle what is already there
instead of rebuilding, even if this poses challenges, Clarisse says

that this limitation pushes her to work with shapes, colors and
materials she would not necessarily have chosen. It gives a soul and
sorme charm she would not be able to create hersell - ~| beliave that
the past can teach us madernity. Pieces with history are an infinite
library that should make us humble as designers and artists”,
Clarisse has a lively imagination when it comes to furniture.

For har, a chair can be many things. Each one has its own persenality
and use. Her lavorite is her kitchen chair where she enjoys har
morning routine of coffes, mail, radic, iPhane and brioche or, as
she puts it, “Being greedy with life - when | apen my eyes, the first
thing | visualize is that chair waiting for me in the kitchen™.

CLARISSE DEMORY
Creative Director
PARIS

Chairs are my ‘four-legged co

and find & use for = to me, a chair can al
bookstand or a display area or clotheshorse
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Carl Hansen & Sen

Amagining in Chairs 3 Sharing at Tables

Ereating in Bockcases

PDF
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Copy case #5 /

A selection of 160 unique product
descriptors written within the precise

Carl Hansen & Son tone of voice and

adapted for online following SEO principles.

Copywriter Clare ©2025

KK96620 Faaborg Chair
Contemplate a significant piece
of artwork, in an artwork. This
iconic design is one of life’s rare
pleasures, designed for everyone
who appreciates beauty.

MK99200 Folding Chair
There when needed, swiftly
folded away when not. Feel
supported by the elegant
simplicity of this highly-
functional folding chair.

ABOO1 Rocking Nest Chair
Meditative movement, considered
design and practical construction
make the Rocking Nest Chaira
sanctuary of peace and harmony.

SH900 Extend Table

A bold table that blends new
and known materials to create
a novel take on functionalism.
A true feast for the eyes.

MK Bookcase System

The simple square is elevated
to an art form in this visionary
bookcase system. Find peace
and calm knowing that there
is a place for everything.

www.mcnally-unlimited.com
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Carl Hansen & Sen
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Copy case #6 /

Danish cargo bike brand, Triobike, wanted

to rebrand in a playful and distinctive way.
| was a brand consultant and copywriter

collaborating with art directors, interns

and Triobike management.

Copywriter Clare ©2025

www.mcnally-unlimited.com
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Triobike

Challenge —

Insight —

Solution —

PDF

LIVE THE

TRIO WAY
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Triobike

PDF

THIEmNE

hello beautiful
let’s play

Wakalts

OVERVIEW

¥

THoBIsE

hello rush hour
let’s cruise

LIVE THE
TRIO WAY

RIS

hello shortcut
let’s go
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Brochure

Triobike

PDF

¥

three kids, the dog
& groceries

The Triohine boutar sas o

wafety and the box in
weith -
kid and uaas P
dmnd the lamily set]
45d can ey b wrny 80 sunny dayu

¥

TRIOBIKE
BOXTER
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Content strategy

Triobike

PDF

“The greatest threat
to our planet is the
belief that someone

will save it”

Quetes about life and eyeling

¥

carefree

“The greatest threat
ur planet is the

ing

res to the

¥

hello summer
lets play

0
:

t
49% of Danish
children between
1I-15 years old
cyecle to school

bike facts

L

hello summer
lets play

¥
in Copenhagen
26% of families with
two children own
a cargo bike

X
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Website

Triobike

PDF

WRITING STYLE

¥

TRIOBIKE

the way we
innovate

Innevation projects fuel our passion
and drive us forward. We're never
happy with what is, we're always
looking for new frontiers in urban
mobility. For us, thinking big is
essential. Experimentation is key.
And working tirelessly to craft the
tiniest of details is a given. As a
testament to this, we've created the
Triolab. A unique space where we play,
ask questions and dream big.

TRIOBIKE

let’s be safe

We are the first cargo bike
company to be safety tested by
the Danizsh Consumer Agency
and the first carge bike in the
world to introduce S-point seat
belts to keep your kide safe
and seated. An intensive quality
control check is standard on all our
bikes to make sure that you and
your precious carge always arrive

safely at your destina

¥

TRIOBIKE

At Triobike, we love our cargo bikes.
For us, a frame is not just a frame,
a seat is not just a seat ... they're

invitations to challenge the status guo.
Every day, we put our hearts,
minds and souls into the tiniest of
details to create the best cargo bikes
in the world. And we'll keep doing this
to make your ride lighter, safer,
more fun and always stylish!

¥

TRICBIKE

the way we
collaborate

We are always open to interesting
collaborations with like-minded
pecple who share our passion for
city biking and new ideas in urban
mobility. This is how we grow and
stay inspired. Pravious collaberations
have bean with Royal Copenhagen,
Cycling Without Age, Ritzau, Calvin
Kl and Bauhaus amongst others.
We look forward to many more.
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Copy case #6 /

My copy tasks

e Brand tone of voice

e Brochure copy

»  Website copy

» Content strategy

» SoMe copy

e OOH media

* In-store copy

» Editing / Proof-reading

¢ Presentation decks

Copywriter Clare ©2025
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DISCOVER PLAGES THAT AREN'T
EVEN PLACES YET.

w
©
™
o
-
=
e

The Great
o Plains of

Landrover ideas.

PDF

Clare McNally —

Discover

work
more [ X X )
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Develop and execute advertising
campaigns (digital, social and
physical media), B2C/B2B

Product naming

Brand and campaign taglines
Website / UX copywriting

Brand platform copy

E-mails / newsletters / press releases
Brand ambassador / influencer guides
White papers / annual reports
Brochures / catalogues

Presentation decks

SEO copywriting

A collection of copy cases

write for you.

Brand positioning statements
Product value propositions
Commercial narratives
Persona language guides
Brand tone of voice guides

Editorial content strategy

I’ll happily engineer LLM prompts

for foundational language guides if
they help facilitate better brand writing.
Most copy is, however, still best made

by lovely, feeling humans! -
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CvV

2018 - present / Founder of creative consultancy,

2015 - present / Guest Lecturer at the Danish
School of Media & Journalism, Den Danske
Reklameskole, KEA (Copenhagen); The Atomic
Garden School of Creativity (Vilnius)

2015-2017 / Creative Director, Konstellation

& Republica, Copenhagen

2013-2015 / Full-time Associate Professor,

Danish School of Media & Journalism, Creative
Communication. Created and headed up the
‘Good Brand Creation’ Course

2002-2012 / BDes in Graphic Design (GRA),
Freelance writer & designer, Concept teacher
MAS Amsterdam. Guest Speaker MAS, Miami
2000-2001 / Senior Copywriter, 180 Amsterdam
1994-2000 / Copywriter, TBWA Hunt Lascaris,
Johannesburg

1993 - 1994 / Copywriter, Bates Cape Town

1990 - 1993 / BA in Journalism & English Literature
(Rhodes University), post-grad Copy Course (AAA)

A collection of copy cases

The Cannes Lions Festival of Creativity, D&AD,
The One Show, Art Directors Club and The Loeries
(South Africa). I've sat on international juries for

Cannes Lions, ADC, Gerety Awards and more.

* The Ministry for Creative Advertising Women.

Co-founder - A platform for Danish female
creatives to end gender inequality in the ad industry.

* Mission Portfolio.

Co-creator — An inspirational creative portfolio

resource for young creatives.
| also give keynote talks and offer workshops
on advertising creativity; branding, copywriting

systems and copywriting craft.

Please if you’d like to know more.
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A collection of copy cases

McNally
Unlimited®

+45 2145 58 63
emailclarenow

@gmail.com

| look forward to collaborating with you and making words the hero!

www.mcnally-unlimited.com

Copywriter Clare ©2025
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